
 

 

 

    

   

 
 

 

  

 

     

  

 

        

     

RESOLUTION F08-20 

APPROVAL OF REVISIONS TO 

POLICY 5.39Rev, MARKETING AND BRANDING 

WHEREAS, Policy 5.39Rev, Marketing and Branding, was last reviewed and approved 

by the Board of Trustees on February 10, 2017; and 

WHEREAS, minor technical revisions and updates were made to reflect current 

operations; 

THEREFORE, BE IT RESOLVED that the Board of Trustees of Shawnee State 

University approves revised Policy 5.39Rev, Marketing and Branding effective March 13, 2020. 

(March 13, 2020) 


