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In this report, The Hanover Research Council analyzes survey data collected about 
orientation programs at 165 colleges and universities. 
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Introduction  

 
To understand national higher education orientation practices, The Hanover 
Research Council surveyed 1,200 national institutions of higher learning. We 
administered the survey via e-mail, primarily to senior leadership (provosts, deans, 
etc.).     
 
Accepting responses from June to August of 2008, we received 165 unique responses, 
equivalent to a 14 percent response rate. The following characteristics apply to the 
165 total member respondent groups:  
 
Two-Year/Four-Year 
 

ü 75 percent are four-year institutions and 24 percent are two-year institutions.  
Please note that a very small percentage of respondents identify themselves as 
simultaneous 2-year/4-year institutions. 

 
Public Private 
 

ü 40 percent of respondents are public institutions and 60 percent are private. 
 
Enrollment Size 
 

ü 51 percent of respondents enroll fewer than 2,600 students; 19 percent enroll 
2,600-4,999; 16 percent enroll 5,000-10,999; 7 percent enroll 11,000-18,999; 4 
percent enroll 19,000-24,999; 3 percent enroll more than 24,999.   

 
Quarter/Semester 
 

ü Eight percent of respondents are on the quarter system and 92 percent are on 
the semester system.   
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Section 1: Types of Orientation Programs 

  

Figure 1. Type of Orientation Programs 

 
Half 
Day 

One 
Day 

Two Day 
with 

Overnight 

1 Week Prior to 
Class/Component 
of Welcome Week 

Other 

First-Time 
Freshmen 

20% 15% 20% 26% 18% 

Transfer 
Students 

29% 28% 5% 17% 21% 

International 
Students 

 
21% 

 
19% 7% 28% 25% 

Honors/Scholars 
Students 

20% 14% 17% 18% 32% 

Non-Traditional  
Aged Students 

25% 23% 10% 10% 31% 

Academically 
Under-Prepared 

Students 
19% 15% 11% 22% 34% 

Student Athletes 18% 14% 14% 20% 33% 

Commuter 19% 19% 16% 21% 25% 

Parents/Guests 24% 43% 13% 5% 16% 

 

 
The first question of the survey asked participants about the relative durations of 
their orientation programs for a diverse profile of populations, such as first-time 
freshmen, transfer students, international students, honors/scholar students, non-
traditional aged students, academically under-prepared students, student athletes, 
commuters, and parents/guests. 
 
Overall, institutions most often employ one of two orientation structures: 
orientations of a day or less or orientations combined with the welcome week before 
classes start.  Many other institutions favor a strategy best described as ôOther.õ  A 
selection of responses qualifying as ôOtherõ is included at the end of this section.  
Delineated by 2-year or 4-year institutional profile, these responses summarize what 
qualities the institutions themselves feel distinguish their orientation programs.   Most 
often the responses entail a combination of several offered choices or a variation on 
an offered choice.  For first-time freshmen orientation, institutions do not 
dramatically favor any one particular type of orientation over another.  For first-time 
freshman orientation, the lowest percentage of institutions (15 percent) employs a 
one-day orientation program and the highest percentage (26 percent) combine 
orientation with welcome week.  A high percentage (28 percent) also favors the 
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welcome week approach for familiarizing international students with the institution.  
A comparatively high percentage of institutions administer half-day or one day 
programs for transfer students, international students, and academically 
underprepared students.  A large majority (67 percent) orient parents/guests with an 
orientation lasting no longer than one day. 
 
Two-Year/Four-Year   
 
Some respondents indicated that their institutions are both two-year and four-year, a 
quality determined by program administration.  These institutions represent a very 
small number of total respondents (only four institutions in total), and it is therefore 
comparatively difficult to draw conclusive inferences from these data. However, it is 
still worth noting that of these institutions identifying themselves as both two and 
four year institutions,  a one-day program is the approach most commonly used for 
orientation, regardless of student profile.  For instance, at least 50 percent of the 
answering institutions in this group use a one-day program for all1 orientation needs, 
except for programs used to orient parents/guests or commuter students.  
 
We next restricted our research focus to two-year institutions.  Two-year institutions 
largely favor a half-day orientation program, regardless of population profile.  
Approximately 40% use half-day programs for all student types, and very few or no 
two-year institutions administer òtwo day with overnight on campusó or ò1 week 
prior to start of classes/as a component of welcome weekó programs.  Notably, many 
institutions fitting the two-year profile selected ôotherõ for this question (a mean of 
~34 percent). 
 
The large number of four-year institutions responding to this survey item (98) renders 
feedback of high quality.  Four-year institutions tend to favor longer orientation 
programs than do two-year institutions, although the results are less segregated ð a 
significant percentage of respondents administer many of the offered orientation 
strategies.  In addition to òOther,ó these most commonly indicated using one day 
orientation programs or programs held one week prior to classes/as a component of 
welcome week.  Notably, over half of all four-year institutions (51 percent) use a one-
day orientation program for parents/guests.  For international students, 40 percent of 
4-year institutions implement an orientation one week prior to classes/as part of 
welcome week. 
 
Public/Private  
 
Public institutions predominantly implement half-day orientations (29 percent), but 
favor one-day programs for parents/guests (33 percent).  While a high number of 
                                              
1 Encompassing student profiles such as first-time freshmen, transfer students, international students, 
honors/scholar students, non-traditional aged students, academically under-prepared students, student athletes, 
commuters, and parents/guests.  
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responding institutions (26 percent) select an approach termed òOther,ó a very small 
percentage (6 percent) place orientation one week prior to start of classes/as a 
component of welcome week.  By contrast, a large percentage of private institutions 
favor an orientation 1 week prior to classes/as a component of welcome week (over 
30 percent on average, exclusive of the parents/guests category).  Apart from Other, 
private institutions next most commonly employ a one-day orientation.  
 
Enrollment Size 
 
Institutions with enrollments under 2,600 students most often hold orientation 1 
week before classes/as a component of welcome week or a format corresponding to 
the selection òOther.ó  On average, only about 14% of these institutions use a half- 
day orientation for any population profile.  These institutions frequently employ a full 
day orientation for parent/guest orientation (56 percent). By contrast, institutions in 
the next enrollment cohort of 2,600-4,999 students frequently use a half-day 
orientation for all population profiles (31% mean across profiles).  However, these 
institutions still use an orientation placed one week prior to start of classes/as a 
component of welcome week for first-time freshmen, international students, honors 
scholars, and commuter students.  Ten percent of these institutions use a two-day 
overnight orientation for commuter students, while 31 percent of institutions with 
enrollments of 5,000-11,999 use a two-day orientation.  Institutions with enrollments 
in the 11,000-18,999 range predominantly favor half-day and one-day orientations, 
averaging 31 percent and 26 percent, respectively.  These institutions rarely use an 
orientation 1 week prior to the start of classes/as a component of welcome week, 
except for the 30 percent of institutions using this format for international students.  
Institutions in the highest enrollment cohorts (19,000 +) tend to favor half-day, one-
day, or a format marked òOtheró for orientation.   
 
Quarter/Semester 
 
Institutions on the quarter system tend to favor half-day, one-day orientations, or a 
category marked òOtheró for all population profiles (36 percent, 21 percent, and 26 
percent means, respectively).  
 
Commentary - òOtheró Descriptions 
 
Two-year 
 
We have an hour and half for each program then we offer a light meal and give out 
books for first term. 
 
-Private institution enrolling <2,600 
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Our orientation is a 1 credit course that meets weekly during a new studentõs first 
semester with us. 
 
-Public institution enrolling <2,600 
 
All students attend the same college orientation. International students must attend 
an additional orientation which is mandatory. 
  
-Public institution enrolling 19,000-24,999 
 
We have a unique honors program and students are given an orientation on a 1 to 1, 
or small group basis after they have indicated that they are willing to participate in the 
program following an invitation letter. We have an open door policy, and under-
prepared students are determined by placement exams. Once this is determined, 
students receive counseling and are placed in development classes. The counseling is 
done on an individual basis.  
 
-Public institution enrolling 2,600-4,999 
 
 Four-Year 
 
We have two orientations ð a summer orientation (2 day) and another Welcome 
Week for 3 days before classes begin. We do not have a formal orientation for 
Honors or International students as we have small populations of both. The athletes 
have their own team activities but they also take part in the above with the rest of the 
student population. 
 
-Public institution enrolling 5,000-10,999 
 
Our orientation process is a two-tiered process involving a one-day summer session 
for incoming freshmen and transfer students and a four-day orientation prior to the 
start of classes. Our welcome week activities involve all students. 
 
-Private institution enrolling <2,600 
We give our transfer students the option to participate. Parents receive their 
orientation during the summer at our pre-registration event. 
 
-Private institution enrolling <2,600 
 
Scholars Orientation also involves a weekend prior to the beginning of classes being 
held as a component of the Welcome Week activities. 
 
-Public institution 5,000-10,999 
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We have a one day program during the summer which is for first year and transfer 
students. We then have a 4 day orientation prior to the start of classes. International 
students have 2 days in addition to the 4 day orientation. 
 
-Private institution enrolling <2,600 
 

Special populations are accommodated within the respective two-day overnight 
Freshman and one-day Transfer student programs, e.g., International, Honors, 
Athletes. Parents are able to attend a concurrent one-day program. These occur 
during the summer months for students beginning in the fall semester and in 
December/January for those beginning in the spring semester. 

 
-Public institution enrolling >24,999 
 

We offer a choice of one day and two day w/overnight orientations for first-time 
freshmen, plus we have welcome week orientation activities for all students (FTF and 
TR). There is a Summer Bridge program for EOP students, some of whom are 
academically under-prepared; one day of this bridge program is spent in the 
traditional one-day orientation program. Parent/Guests can attend the one-day and 
two-day orientation with their students, and we have a separate, concurrent 
orientation for them. Additionally, there are separate, concurrent activities for 
parents/guests during welcome week. 
 
-Public institution enrolling 11,000-18,999 
 

Honors does not have a special orientation other than a workshop during our regular 
orientation and a session during move-in weekend. We don't have a non-traditionally 
aged orientation (99% of our students are 18-23). Some student athletes participate in 
summer institution prior to the fall. 
 
-Public institution enrolling 11,000-18,999 
 

International Students attend "regular" orientation and also have a separate 
orientation going more specifically into international student issues. We call our 
Academically Under-Prepared Students "Conditional Admits" and they are required 
to take our Freshman Year Experience class (which we call CCS Experience). This 
class is open to all but conditional admits are required to take it. Family Orientation is 
only 2 hours long. 
 
-Private institution enrolling <2,600 

 

We do provide an early two-day orientation in the summer for students who want an 
early start as well as a week of orientation and welcome week activities at the 
beginning of the academic year for all categories of students. 
 
-Public institution enrolling 5,000-10,999 
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Section 2: Orientation Program Characteristics 

 

Table 2. Characteristics Associated with Orientation 

 
Orientation 
Program is 
Mandatory 

Advising is 
Part of 

Orientation 
Program 

Course 
Registration 

is Part of 
Program 

Pre-
Advising 
Prior to 

Attending 
Orientation 

Pre-
Scheduling 

Prior to 
Attending 

Orientation 

Participants 
Pay an 

Orientation 
Fee 

First-Time 
Freshmen 

75% 77% 66% 36% 49% 25% 

Transfer 
Students 

55% 68% 55% 32% 38% 19% 

International 
Students 

62% 60% 54% 25% 36% 19% 

Honors/Scholar 
Students 

47% 47% 40% 22% 29% 19% 

Non-Traditional 
Aged Students 

45% 51% 40% 23% 27% 15% 

Academically 
Under-Prepared 

Students 
51% 49% 40% 25% 33% 18% 

Student 
Athletes 

49% 48% 41% 25% 28% 21% 

Commuter 49% 51% 42% 25% 31% 21% 

Parents/Guests 8% 17% 7% 4% 5% 14% 

 
The next survey item prompted institutions to characterize their orientation programs 
for each population profile.  The question asks whether: 
 

1) The orientation program is mandatory 
2) Advising is part of the orientation program 
3) Course registration is part of the orientation program  
4) Pre-advising takes places prior to orientation 
5) Pre-scheduling takes place prior to orientation 
6) Participants pay an orientation fee.   

 
The results are broken down according to the same population profiles as used in the 
preceding question.  Overall, about half of institutions require orientation attendance 
regardless of population profile.  Orientation is most often mandatory for first-time 
freshmen and international students, required for these populations by 75 percent 
and 62 percent of institutions, respectively.  Only 8 percent of institutions require 
parents/guests to attend orientation sessions.  Advising is incorporated into 
orientation at a high percentage of responding institutions, exemplified by first-time 
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freshman advising (77 percent of respondents) and transfer student advising (68 
percent of respondents).  Only 17 percent of respondents incorporate parent/guest 
advising into the orientation program.  Institutions largely incorporate student 
registration into the orientation program regardless of population profile.  In nearly 
all cases, less than a quarter of institutions require students of any profile to pay an 
orientation fee.  Twenty-five percent of respondents do require such a fee of first-
time freshmen, however.    
 
Two-Year/Four-Year 
 
Regardless of population profile, institutions identifying themselves as both two-year 
and four-year institutions generally require students to participate in orientation and 
also incorporate advising into the orientation process.   
 
Two-year institutions commonly require orientation attendance and include advising 
as part of the orientation process, regardless of population profile (usually around 30-
40 percent).  These institutions incorporate course registration as part of the 
orientation program with similar frequency.  Very few two-year institutions charge 
incoming populations of any profile an orientation fee (less than 4 percent on 
average), while a much higher percentage of four-year institutions, close to 25 percent, 
charge an orientation fee.     
 
In addition, four-year institutions tend to require attendance of orientation programs, 
ranging from at least 50 percent to as high as 82 percent, depending upon population 
profile.  These institutions nearly universally incorporate course registration and 
advising for first-time freshmen (82 percent), transfer students (77 percent), and 
international students (66 percent) into the orientation program.     
 
Public/Private  
 
Public institutions generally make orientation mandatory and incorporate advising 
into the orientation program for all populations except parents/guests.  About half of 
public institutions also incorporate course registration into the orientation program.  
Between 15 and 25 percent of these institutions hold pre-advising and pre-scheduling 
prior to orientation.  Public institutions also commonly charge a fee for orientation 
(about 30 percent across population profiles).  While only 56 percent of public 
institutions require first-time freshmen to attend orientation, over 83 percent of 
private institutions do so.  High numbers of these institutions also require transfer 
and international students to attend orientation.  Private institutions are unlikely to 
charge an orientation fee, and at least one-third host pre-advising and pre-scheduling 
prior to orientation for all populations.   
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Enrollment  
 
Institutions of smaller enrollment sizes (no greater than 10,999) tend to both make 
orientation attendance mandatory for all student populations and incorporate 
advising into the orientation program (generally over 70 percent of institutions).  
These institutions are also likely to make course registration part of the advising 
program, and host pre-advising and pre-scheduling prior to orientation for all 
populations but parents/guests. 
 
Institutions in the 11,000-18,999 enrollment range typically do not require student 
populations to attend orientation.  These institutions are more likely to incorporate 
advising and course registration into the orientation process and they generally charge 
participants an orientation fee.   
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Section 3: Number of Orientation Sessions Hosted 

 

Table 3. Number of Orientation Sessions Hosted 

 
Less 

than 1 
1-3 4-6 7-9 10-12 

13-
15 

16-
19 

19+ 

First-Time 
Freshmen 

3% 30% 27% 12% 9% 8% 4% 7% 

Transfer 
Students 

6% 47% 21% 7% 9% 5% 2% 3% 

International 
Students 

13% 47% 16% 5% 6% 5% 4% 5% 

Honors/Scholar 
Students 

15% 35% 22% 8% 8% 4% 2% 5% 

Non-Traditional 
Aged Students 

13% 37% 19% 7% 10% 5% 3% 5% 

Academically 
Under-Prepared 

Students 
14% 30% 23% 9% 8% 7% 4% 5% 

Student 
Athletes 

15% 37% 28% 9% 11% 6% 5% 4% 

Commuter 12% 35% 25% 7% 6% 6% 2% 6% 

Parents/Guests 8% 33% 37% 11% 1% 1% 6% 3% 

 
The next question on the survey asked respondents to indicate how many orientation 
sessions are hosted for each population.  Overall, institutions predominantly host 
between 1-3 sessions (a mean of 37 percent across population profiles) and 4-6 
sessions (24 percent across population profiles).  Nearly half of institutions host 1-3 
sessions for transfer students and international students, and 37 percent host 4-6 for 
parents/guests.  Institutions least often host 16-19 sessions, with a mean of only 3 
percent for all populations.   
 
Two-Year/Four-Year  
 
Of institutions classifying themselves as two-year/four-year institutions, an average of 
67 percent offer 4-6 sessions for all student populations and none of these 
institutions use over 12 sessions.  While an average of 14 percent of two-year 
institutions host more than 19 sessions (including 24 percent of institutions hosting 
this number for academically underprepared students), only 2 percent of four-year 
institutions host such a large number of sessions.  Four-year institutions typically 
employ 1-3 sessions (nearly a 40 percent mean across profiles), and two-year 
institutions also most commonly host 1-3 sessions (31 percent on average), although 
many of these institutions also host 4-6 sessions (24 percent).  
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Public/Private  
 
While public institutions host a wide number of orientation sessions across 
population profiles, they most often host 1-3 orientation groups across all population 
profiles (a mean of 31 percent).  These institutions also commonly host 4-6 sessions 
for all populations (20 percent) and 1-3 sessions for both transfer students and 
parents/guests. Private institutions generally mirror the trends of their public 
counterparts.  However, these institutions are less likely to host more than 19 
orientation sessions and very few of these institutions host less than 1 orientation 
session for first-time freshmen.   
 
Enrollment 
 
About half of all institutions with fewer students (less than 10,999) predominantly 
host either 1-3 orientation sessions or 4-6 orientation sessions. Larger institutions 
(11,000 to 18,999), irrespective of population profile, most commonly host 1-3 
sessions (30 percent mean), 10-12 sessions (32 percent mean), or 16-19 sessions (19 
percent mean).  Even larger institutions generally repeat these same trends, although 
institutions with more than 25,000 students much more commonly host more than 
19 sessions than do their less populous counterparts. 
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Section 4: Orientation Session Chronology 

 

Table 4. Orientation Session Chronology 

 
1 Week 
Before 
Classes 

2 
Weeks 
Before 
Classes 

1 
Month 
Before 
Classes 

2 
Months 
Before 
Classes 

3 
Months 
Before 
Classes 

4 Months 
Before 
Classes 

First-Time 
Freshmen 

72% 15% 33% 39% 17% 7% 

Transfer 
Students 

65% 19% 30% 27% 11% 6% 

International 
Students 

65% 15% 16% 13% 6% 4% 

Honors/Scholar 
Students 

42% 10% 18% 25% 12% 6% 

Non-Traditional 
Aged Students 

52% 15% 24% 26% 10% 6% 

Academically 
Under-Prepared 

Students 
44% 16% 27% 27% 11% 6% 

Student 
Athletes 

42% 13% 21% 27% 11% 6% 

Commuter 53% 13% 25% 28% 11% 6% 

Parents/Guests 46% 7% 23% 32% 14% 6% 

       

 
The next survey item inquired when institution offer their orientation sessions, and 
the results are individualized for each population profile.  Orientation sessions are 
often held one week before classes (averaging 53 percent across population cohorts).  
This schedule is administered by 72 percent of institutions for their first-time 
freshmen and 65 percent of institutions for both transfer students and international 
students.  A low percentage of institutions hold orientations either 2 weeks, 3 months, 
or 4 months before classes, but a comparatively high percentage of institutions (27 
percent) hold orientation 2 months before classes.  Thirty-nine and 32 percent of 
institutions, respectively, administer first-time freshmen and parent/guest 
orientations two months before classes. 
 
Two-Year/Four-Year 
 
Significant numbers of two-year/four-year institutions offer a variety of orientation 
sessions, most often 1 week, 2 weeks, one month, and two months before classes 
begin, regardless of population profile.  Very few of these institutions hold 
orientations three or four months before classes begin.  



Hanover Research                                         October 2008  
 

© 2008 The Hanover Research Council 17 

Among institutions identifying themselves as two-year, about 59 percent of 
respondents report holding orientation one week before classes begin, although over 
75 percent of four-year institutions do so.  All four-year institutions report holding an 
orientation one-week before classes start, while only about 20-30 percent of 2-year 
institutions do so.  Low percentages of both institution types (2-year/4-year) offer 
orientations either three or four months before classes start.   
 
Public/Private  
   
Despite favoring orientation sessions one week before school begins, public 
institutions offer orientation sessions ranging from one week before classes to four 
months before classes in material percentages.  After one week before classes start, 
public institutions will most often offer orientation sessions 2 weeks, 1 month and 2 
months before classes start, regardless of population profile.  Private institutions, on 
the other hand, greatly favor holding orientation sessions 1 week before classes.  In 
general, over half (and sometimes approaching three-quarters) of these institutions 
favor such an approach regardless of population profile.  Very low percentages of 
private institutions hold orientation three or four months before classes begin, 
although significant percentages of public institutions (about 25 percent) hold 
orientations 2 months before classes start. 
 
Enrollment 
 
The trends described above remain largely constant when analyzed by enrollment size.  
One interesting trend is that institutions of smaller enrollments tend to primarily 
offer orientation classes one week before class regardless of population profiles 
(reflected in as high as 80 percent of these institutions in some cases).  As institutions 
increase in size, offerings in other categories increase in representation, with more 
institutions offering orientations 2 months and 3 months before classes begin.  
However, even among these higher enrollment institutions, few institutions offer an 
orientation session four months before the start of classes.   
 
Quarter/Semester 
 
Institutions on the quarter system most commonly offer orientation 1 week before 
classes; however, these institutions offer orientations at longer durations before 
classes start in higher percentages than do institutions on the semester system.  Once 
again, orientation four months before classes is uncommon. 
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Section 5: Orientation Fees 

 

 
Institutions were next asked to specify the fees charged orientation participants.  A 
high percentage of institutions (70 percent) listed this question as ôNot Applicable.õ  
Of those answering the question otherwise, institutions most often charge over $75 
for orientation (17 percent mean), including the 22 percent of institutions charging 
first-time freshmen and student athletes an orientation fee.  An average of 2 percent 
of institutions charge $25 or less in orientation fees.  It should be noted that 
institutions least often charge parents/guests an orientation fee.  The figure 
concluding this section depicts results of this survey as they appear discounting those 
ôNot Applicableõ respondents.   
 
Two-Year/Four-Year 
 
The great majority of institutions classifying themselves as two-year/four-year and 
two-year institutions identified this item as not applicable, rendering inferences 
irrelevant.  While over half of four-year institutions categorized this item as not 
applicable as well, those that did respond most frequently cited charging an 
orientation fee greater than $75 regardless of population profile.  Other stratifications 

Table 5. Orientation Fees per Population 

 
Less 
than 
$10 

$10-
$25 

$26-
$35 

$36-
$50 

$51-
$75 

$75+ 

First-Time 
Freshmen 

0% 3% 3% 22% 8% 64% 

Transfer 
Students 

3% 10% 10% 14% 17% 45% 

International 
Students 

7% 4% 11% 11% 7% 61% 

Honors/Scholar 
Students 

0% 3% 3% 21% 10% 62% 

Non-Traditional 
Aged Students 

8% 4% 4% 17% 17% 50% 

Academically 
Under-Prepared 

Students 
4% 4% 4% 19% 7% 63% 

Student 
Athletes 

0% 3% 3% 20% 7% 67% 

Commuter 15% 26% 4% 19% 19% 19% 

Parents/Guests 0% 4% 4% 15% 12% 65% 

Note ð Excludes those responding Not Applicable. 
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of fees charged were selected in small amounts.  Thirty-one percent and twenty-six 
percent of all four-year institutions, respectively, charge first-time freshman and 
commuter students a fee for orientation greater than $75.   
 
Public/Private  
  
Of those public institutions to which this question was applicable, a fee for 
orientation over $75 was the amount most often charged. Public institutions rarely 
charge an orientation fee under $10.  Over 70 percent of private institutions found 
this question inapplicable, though those institutions which do charge an orientation 
fee most often charge an amount greater than $75.  
 
Enrollment 
 
Significant percentages of institutions enrolling up to 10,999 students found this 
question to be inapplicable.  Of those institutions with enrollments between 11,000 
and 18,999 students, orientation fees between $36 and $75 and over $75 were most 
commonly charged.  This item was more commonly applicable to institutions in the 
highest enrollment cohorts.  These cohorts most often charge enrollment fees over 
$51.   
 
 
.
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Section 6: Time Allotted for Topics During First -Time Freshman 
Orientation 

 

Table 6. Time Allotted for Each Topic During First-Time Freshman 
Orientation 

 
Less 

than 30 
Minutes 

30 
Minutes 

45 
Minutes 

1 
Hour 

1.5 
Hours 

2 
Hours 

More 
than 2 
Hours 

Advising 13% 13% 8% 24% 10% 11% 21% 

Academic 
Orientation 

10% 14% 13% 23% 14% 10% 19% 

Course Registration 11% 15% 9% 31% 6% 9% 19% 

Academic Support 
Services 

16% 25% 16% 20% 9% 6% 8% 

Student Life 15% 12% 13% 12% 10% 12% 25% 

Career Development 15% 12% 13% 12% 10% 12% 25% 

Public 
Safety/Campus 

Police 
32% 38% 7% 20% 1% 1% 1% 

Residential 
Life/Housing 

15% 12% 16% 25% 5% 11% 15% 

Counseling/Health 
Services 

32% 30% 12% 22% 1% 3% 1% 

Commuter Student 
Issues 

34% 25% 9% 20% 4% 4% 4% 

Student 
Organizations/Greek 

Life 
43% 18% 5% 22% 1% 7% 3% 

Financial Aid 23% 27% 17% 28% 4% 1% 1% 

Tuition & Fees 38% 24% 12% 22% 2% 0% 1% 

Study Abroad 57% 21% 1% 15% 4% 0% 1% 

Diversity Issues 32% 20% 3% 28% 3% 5% 9% 

Suicide Prevention 61% 19% 4% 11% 1% 0% 3% 

Drug & Alcohol 
Education 

30% 23% 6% 26% 7% 4% 4% 

Social Activities 14% 14% 9% 11% 5% 5% 43% 

 
The next survey item asks how much time institutions allocate during first-time 
freshmen orientation to a variety of topics typically covered during the orientation 
process.  Overall, respondents are most likely to devote one hour to advising, 
academic orientation, and course registration during first-time freshmen orientation.  
The respondents most commonly devote 30 minutes to discussing academic support 
services, and more than 2 hours to student life and career development.  Institutions 
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in general do not spend large amounts of time on safety topics, with 70 percent of 
institutions devoting no more than 30 minutes to the topics.  Institutions generally 
also devote no more than 30 minutes during first-time freshmen orientation to 
student organizations, commuter student issues, or counseling topics, but 28 percent 
of these institutions devote 1 hour to financial aid.  Nearly all institutions devote no 
more than 1 hour to tuition & fees during first-time freshmen orientation, including 
the 38 percent of institutions spending less than 30 minutes on the topics. 
Overwhelming majorities of institutions spend 30 minutes or less on study abroad 
and suicide prevention, although institutions commonly (26 percent) spend up to an 
hour on drug & alcohol discussion.  Forty-three percent of institutions spend more 
than 2 hours on social activities.      
 
Two-Year/Four-Year  
 
For the small number of institutions identifying themselves as 2-year/4-year, virtually 
no institution devotes over two hours to any one activity, preferring to divide time 
for all of the activities in increments of an hour or less. All institutions of this 
classification devote 1 hour of first-time freshmen orientation to commuter student 
issues and less than 30 minutes to advising.  
 
While a small percentage of 2-year institutions devote more than 2 hours to topics 
such as advising, academic orientation, course registration, and academic support 
services, on average about 60 percent of institutions devote less than 30 minutes to 
any one topic.  At least 25 percent of these institutions devote 30 minutes to 
academic orientation, course registration, and tuition & fees. These institutions rarely 
devote over 1.5 hours to any one discipline.  Four-year institutions, on the other 
hand, are much more likely to devote over two hours of time (a mean across 
categories of 12 percent) to any one activity during first-time freshmen orientation.  
Thirty percent and 50 percent of institutions, respectively, devote over two hours of 
first-time freshman orientation to advising and social activities.  At an overall average 
of 26 percent, these institutions are most likely to devote less than 30 minutes to any 
one activity, especially to study abroad, and are next most likely to devote an hour to 
these activities (22 percent average).  
 
Public/Private  
 
Public institutions are most likely to devote 30 minutes or less to each activity during 
first-year freshmen orientation.  Public institutions are very unlikely to devote more 
than 2 hours to any activity other than advising, course registration, or social 
activities.   
   
Private institutions, on the other hand, devote more than 2 hours to activities in 13 
percent of cases.  The largest number of these institutions, however, devote an 
average of less than 30 minute to any one activity (an average of 26 percent of 
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institutions).  Over 25 percent of these institutions also devote one hour to course 
registration, public/campus safety, residential life/housing, student organizations, 
financial aid, diversity issues, and drug & alcohol education.   
 
Enrollment 
 
Across all enrollment cohorts, most institutions devote less than hour to any activity 
listed.  Outside of those institutions with the highest enrollment, institutions are most 
likely to devote one hour to academic advising.  These larger institutions devote more 
time during first-time freshmen orientation to academic advising (sometimes over 3 
hours) but less time to the other activities listed than do their smaller counterparts.   
 
Quarter/Semester 
 
Those institutions on the quarter system are most likely (an average of 61 percent) to 
devote less than 30 minutes to any of the activities offered.  Thirty-eight percent of 
these institutions, however, devote more than 2 hours to academic advising and 33 
percent to course registration.  Thirty-eight percent of these institutions devote one 
hour to academic orientation.   
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Figure 6a. Time Spent During First-Time Freshmen Orientation
Part 1 of 3
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