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New Student Orientation Survey

In this report, The Hanover Research Council analyzes survey data abbetted
orientation programs at 165 colleges and universities.
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Introduction

To understand national higher education orientation praciibes,Hanover
Research Councg8uveyed 1,200 national institutioos higher learningWe
administered the survey viaail, primarily to senior leadership (provosts, deans,
etc.)
Accepting responsésm June to August of 2008, rgeeived 165 unique responses,
equivalent to a 14 percent response Tae.following characteristics apply to the
165 total member respondent goup
Two-Year/Four-Year
U 75percentare fouryear institutions and d&rcent are twgear institutions.
Please note that a very small percentage of respondents identify themselves as
simultaneous-gear/4year institutions.
Public Private
U 40percent of respondents are public institaton 6Qpercent are private.
Enroliment Size
U 51 percent of respondents enroll fewer than 2,600 students; 19 percent enroll
2,6004,999; 16 percent enroll 54@)999; 7 percent enroll 11;080099; 4
percent enroll 19,04,999; 3 percent enroll more tha®23,

Quarter/Semester

U Eight percenbf respondents amn the quarter system and 92 percent are on
the semester system.
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Section 1Types of Orientation Programs

Figure 1.Type of Orientation Programs

FirstTime

i 20% | 15% 20% 26% 18%
Transfer 20% | 28% 5% 17% 21%
Students
'”gﬁ‘(ﬁ'ﬁ{s‘a’ 21% | 19% 7% 28% 25%
Honggjéseﬂt‘g'a“ 20% | 14% 17% 18% 32%
'\'Aog”égrgﬂ:g‘;rr‘% 25% | 23% 10% 10% 31%
Academically
UnderPrepared, 19% 15% 11% 22% 34%
Students
Student Athletey 18% 14% 14% 20% 33%
Commuter 19% 19% 16% 21% 25%
Parents/Guesty 24% 43% 13% 5% 16%

The first question of the survey asked participants about the ckledtvens of

their orientation progranfer a diverse profile of populations, such astifingt
freshmen, transfer students, international students, honors/scholar students, non
traditional aged students, academically -pnelgsired students, student etts,
commuters, and parents/guests.

Overall, mstitutiors most often employone of two orientation structures:
orientaions of a day or less arentatios combined with the welcome week before

classes startMany other institutions favor a strategyg s t descrided as
selection of res pons edsd agjtbeaend df this segtionas 06 Ot
Delineated by-fear or 4yearinstitutioral profile, these responses summarize what

gualities thenstitutiors themselves fediinguishtheir orientation programsvost

often he responsemntail a combination of several offerkdices or a variation on

an offered choice For firsttime freshme orientation institutions do not

dramatically favor any one patrticular type of orientatemanother For firsttime

freshman orientation, the low@srcentagefanstitutions(15 percent) emplsy

oneday orientation program and the highest peagen{26 percentombine

orientation with welcome weekA high percentag®8 percent) alsfavors the
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wekome week approach for familiarizing international studenthevitistitution.

A comparatively igh percentage of institutiomsiministerhalf-day or one day
programs for transfer students, international students, and academically
underpepared students. A lamejority (67 percentyient parents/guests with an
orientatiorlasting no longer than oday.

Two-Year/Four-Year

Some respondents indicated that their institutiormotdrdwoyear ad fouryear a

quality determed byprogram administration. These institigiogpresent a very

small number of total respondents (only four institutions in total), and it is therefore
comparatively difficult to draw conclusive inferences from these data. However, it is
still worth noting hat of thesenstitutiors identifying themselves as both two and
four year institutionsa oneday program is the approach most commonly used for
orientation, regardless of student profile. For instance, d@dgastcenof the
answeringnstitutiors in this group use a oy program for albrientation needs,
except for programs used to orient parents/goestsmmuter studesat

We next restricted our research focus teyeao institutions. Twgearinstitutions

largely favor a halfay orierdtion program regardless of population profile.
Approximately 40%se halday programs for all student types, andfearyor no
two-yearinstitutiors administeot wo day with overnight on
prior to start of classes/as@mponentofve | c ome weekd progr ams.
institutions fitting the twgear profile selectatheBfor this question (a mean of

~34 percent).

The large number &dur-year institutionsesponding to this survey item (98) renders
feedback of high quality. ol-year institutionsend to favor longeorientation

programs than dtwo-year institutions, althougihe results are less segregatad
dggnificantpercentage of respondemigministermany of the offeredorientation

strategies Il n addid itomesgse mdsttheacgmmonl y i ndi
orientation programs or prograheld one week prior to classes/as a component of
welcome week. Notably, over half of all-fear institutions (51 percent) use a one

day orientatio program for parents/gusstFor international students, 40 percent of

4-year institutions implemeah orientation one wk prior to classes/as part of
welcomeneek.

Public/Private

Pubilc institutionspredominantly implemehilfday orientatios (29 percent but
favor onedayprograms for parents/guests (33 percent). While a higtenof

1Encompassing student profiles such adifinstfreshmen, transfer students, international students,
honors/scholar students, ntraditional aged students, academically-pnelesired students, student athletes,
commuters, and parents/guests.
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responding institution26 percent s el ect an approach ter mec

percentage (6 percénplace orietation one week prior to dtawf classes/as a
component of welcomeeek. By contrast, a langercentage of private institutions
favor an orientation 1 week prior to classes/as a componeelcofne wek(over
30 percent on average, exclusiibeparents/guests categlo Apart from Other,
privateinstitutions next ngi commonly employ a@day orientation

Enrollment Size

Institutions with enrollments under 2,600 students most often hold orientation 1
week biore classes/as a component of welcoeekwr a format corresponding to
the selection ,odpahoet1d%dof theserinstitutwaseahalfe

day orientation for any population profiléhese institutions frequently employ a full
day orientation for parent/guest orientation (56 percent). By contrast, institutions in
the next enrollment cohortf 2,6004,999 students frequently use a-dwlf
orientation for all populatiogorofiles (31% mean across prejile However, these
institutions still use an orientation placed one week prior ttofstdasses/as a
component of wicone week for firstime freshmen, international students, honors
scholars, and commuter student&n percent of these institutionse a twalay
overnight orientation for conuter students, while 31 percent of institutions with
enroliments of 5,0601,99se a twalay orietation Institutions with enroliments

in the 11,0008,999 range predominantly favor-tailf and onday orientations,
averaging 31 percent and 26 percent, respecfiedge institutiongarely use an
orientation 1 week prior to the staf classes/a component of welcomeek,
except for the 30 percent of institutions using this formattéynational students.
Institutiors in the highest enroliment cohorts (19,000 +) tend to favatayalbne
day, or a f or foaorientatanm. k ed 0Ot her 6

Quarter/Semester

Institutions on the wparter system tend to favor kadly, onalay oriatations, or a
cat egor y themdor &l @apulatiod profiles (36 percent, 21 percent, and 26
percent mass, respectively).

Commentary-0 Ot her 6 Descriptions

Two-year

We haverahour and half for each program then we offer a light meal and give out
books for first term.

-Private institution enrolling <2,600
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Our orientation S a 1 credi't course t
semester with us.

-Public institution enrolling <2,600

All students attend the same college orientation. International students must attend
an additional orientation which is mandatory.

-Public institution enrolling 19,020,999

We have a unique honors programsindents are given an orientation on a 1 to 1,

or small group basis after they have indicated that they are willing tatpartitie

program following amvitation letter. We have an open door policy, and-under
prepared students are determined bgeplant exams. Once this is determined
students receive counseling and are placed in development classes. The sounseling i
done on an individual basis

-Public institution enrolling 2,68(099

Four-Year

We have two orientatiodsa summer orientatio(2 day) and another Welcome
Week for 3 days before classes begin. We do not have a formal orientation for
Honors or International students as we have small populations dfneadthletes

have their own team activities but they also take part irotiegevath the rest of the
student population.

-Public institution enrolling 5,600,999

Our orientation process is a tii@red process involving a aley summer session

for incoming freshmen and transfer students and -@dguorientation prior to the

start of classes. Our welcome week activities involve all students.

-Private institution enrolling <2,600

We give our transfer students the option to participate. Parents receive their
orientation during the summer at ourg@istration event.

-Private institution enrolling <2,600

Scholars Orientation also involves a weekend prior to the beginning of classes being
held as a component of the Welcome Week activities.

-Public institution 5,0000,999
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We have a one day program during the summeln g for first year and transfer
students. We then have a 4 day orientation prior to the start of classes. International
students have 2 days in addition to the 4 day orientation.

-Private institution enrolling <2,600

Special populations are accomrtemtlavithin the respective tway overnight
Freshman and orday Transfer student programs, e.g., International, Honors,
Athletes. Parents are able to attend a concurrestapnerogram. These occur
during the summer months for students beginning inathesdmester and in
December/January for those beginning in the spring semester

-Public institution enrolling >24,999

We offer a choice of one day and two day w/overnight orientations famirst
freshmen, plus we have welcome week orientatiotiescton all students (FTF and

TR). There is a Summer Bridge program for EOP students, some of whom are
academically undprepared; one day of this bridge program is spent in the
traditional ona@lay orientation program. Parent/Guests can attend theapad
two-day orientation with their students, and we have a separate, concurrent
orientation for them. Additionally, there are separate, concurrent activities for
parents/guests during welcome week.

-Public institution enrolling 11,008,999

Honors does not have a special orientation other than a workshop during our regular
orientation and a session during mowseekend. We don't have a -tr@ditionally

aged orientation (99% of our students a23).8Some student athletes participate in
summerinstitutionprior to the fall.

-Public institution enrolling 11,008,999

International Students attend "regular® orientation and also have a separate
orientation going more spedallyg into international student issues. We call our
AcademicallyynderPrepared Students "Conditional Admits" and they are required

to take our Freshman Year Experience class (which we call CCS Experience). This
class is open to all but conditional admits are required to take it. Family Orientation is
only 2 hours long.

-Private institution enrolling <2,600

We do provide an early tdlay orientation in the summer for students who want an
early start as well as a week of orientation and welcome week activities at the
beginning of the academic year for all categosasiehts.

-Public institution enrolling 5,600,999

© 2008The Hanover Research Council 7
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Figure 1. Type of Orientation Hosted by Institution
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Section 2:Orientation Program Characteristics

Table 2. Characteristics Associated with Orientation

: .1 Advising is; Course Pr_e_ — .| Participants
Orientation Part of | Registratior Advising | Scheduling Pav an
Program is Orientation isgPart of Prior to Prior to Orien)f[ation
Mandatory Proaram | Proaram Attending | Attending Fee
9 9 Orientation| Orientation
FF'E;;;\”; 75% 77% 66% 36% 49% 25%
;S;‘Zﬁrs 55% 68% 55% 32% 38% 19%
'”gﬁlj‘;‘:\’gm 62% 60% 54% 25% 36% 19%
Hor‘sf’tféiﬁ[‘so'a’ 47% 47% 40% 22% 290% 19%
Non-Traditional
Aged Students 45% 51% 40% 23% 27% 15%
Academically
UnderPrepared 51% 49% 40% 25% 33% 18%
Students
ittﬁgfe”; 49% 48% 41% 25% 28% 21%
Commuter 49% 51% 42% 25% 31% 21%
Parents/Guests 8% 17% 7% 4% 5% 14%

The next survelyfem promptednstitutionsto characterizéheir orientation progran
for each population profil@he question asks whether

1) The oriemation program is mandatory

2) Advising is partfdhe orientation program

3) Course registration is pafttbe orientation program
4) Pre-advisingakes places prior to orientation

5) Pre-scheduling takes place prior to orientation

6) Participants pay anientation fee.

The results are broken down according to the same poppitafitesas used in the
preceding questiorOverall, about half efstitutiors require orientation attendance
regardless of population profile. Orientai®mod often mandatoryfor firsttime
freshme and international studentsquired for these populations Ty percet
and 62 percent of institutiomgspeavely. Only 8 percent of institut®omequire
parents/guests to attend orientation sessionglvisiAg is ingrporated into
orientation at a high memtage of responding institutioesemplified byirst-time

9
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freshman advising (77 percentrespondenjsand transfer student advisif&
percentof respondenjs Only 17 percent of respondents incorporate parent/guest
advising into the orientation programnstitutiors largely incorporate student
registration into the orientation program regardlegspofiationprofile. In nearly

all casesless than a quartof institutions require students of anyilgrdd pay an
orientation fee. Twenfive percent of respondendlo requireswch a fee of first

time freshmen, however.

Two-Year/Four-Year

Regardless of populatiprofile institutiors idantifying themselves as both twear
and fouryearinstitutionsgenerally require students to participate in oriengattbn
also incorporate advising into the orientation process.

Two-yar institutionscommonly require orieatton attendance and incluatbrising
aspart of the orientation process, regardless of pigpubaofile (usually around-30
40 percent These instituti@nincorporate course registration as part of the
orientation program with similar frequendyery few tweyear institutiom charge
incomirg populations of any profile an orientation fee (less than 4 pencent
average), whilenaud higher percentage of feygannstitutiors, close to 25 percent,
charge an orientation fee

In addition, fouryear institutiofitend to requirattendanceof orientation programs,
ranging from at least 50 perceraschi@p as 82 percent, depending upopulation
profile. These institutisnnearly universalipcorporatecourse registration and
advisingfor first-time freshmen (82 percent), transfer stsdéfv percent), and
international students (6érpentjnto the orientation program.

Public/Private

Public institutios generally make orientation mandatory and incorporate advising
into the orientation program for all populations except parents/guests. About half of
publicinstitutiors also incorporate course registration into the orientation program.
Between 15 and P®rcent of these institutions hold-poising and precheduling

prior to orientation. Publiostitutionsalso commonly charge a fee faoemtation

(about 30 percerdcross populatioprofileg. While only 56 peent of public
institutiors requirefirsttime freshmerto attend orientation, over 83 percent of
privateinstitutiors do so. High numbers of thesstitutiors also require transfer

and international students to attend orientation. Pnnaiitiors are unlikely to
charge an @ntationfee, and at least otterd host preadvising and pigcheduling

prior to orientatiorior all populations.
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Enrollment

Institutiors of smaller enrollment sizes (no greater than 10,999) tend to both make
orientation attendance mandatory for all stugmpulations and incorporate
advising into the orientation program (generally over 70 percent of institutions).
Theseinstitutiors are also likely to make course registration part of the advising
program, and host peslvising and pirecheduling priorot orientation for all
populatios but parents/guests.

Institutiors in thel1,00018,999 enroliment rangygicallydo not require student

populations to attend orientation. Thiestitutiors are more likely to incorporate
advising and course registratito the orientation process ahdygenerally charge

participants an orientation fee.

© 2008The Hanover Research Council 11
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Section 3:Number of Orientation Sessions Hosted

Table 3.Number of Orientation SessiondHo sted

Less 13 | 16

than 1 1-3 4-6 7-9 1012 15 | 19 19+
First Time ) 0 0 0 ) 0 0 0
g;ﬁg;ﬁ; 6% | 47% | 21% | 7% | 9% | 5% | 2% 3%
'ngetﬁlfgftga' 13% | 47% | 16% | 5% | 6% | 5% | 4% 5%
Honors/Scholar 15% 35% 2204 8% 8% 295 | 2% | 5%
Students

Non-Traditional
Aged Students
Academically
UnderPrepareq 14% 30% 23% 9% 8% 7% | 4% | 5%
Students
it“de”t 15% | 37% | 28% | 9% | 11% | 6% | 5% 4%
thletes
Commuter 12% 35% 25% 7% 6% 6% | 2% | 6%
Parents/Guesty 8% 33% 37% 11% 1% 1% | 6% | 3%

13% 37% 19% 7% 10% | 5% | 3% | 5%

The next question on tiservey asked respondents to indicate manyorientation
sessions are hostéat each population.Overall, institutionpredominantly host
between B sessions (a meah 37 percent across populatiprofileg and 46
sessions2d percent aoss populatioprofileg. Nearly half of institutions hos81
sessions for transfer studesms international studengsid 37 percent hosté4for
parents/guestslinstitutiors least often host 4® sessions, with a mean of only 3
percenfor all populations.

Two-Year/Four-Year

Of institutiors classifying themselves asyeax/fouryearinstitutions, an average of

67 percent offed-6 sessions for all student populations and none of these
institutiors use over 12 sessions. l&/lanaverage of 14 percent of tyear
institutiors host more than 1€essions (including 24 percehinstitutiors hosting

this numberfor academically underprepared studemts) 2 percenof four-year
institutiors host sut a large number of sessions.urly@arinstitutiors typically
employ 13 sessions (nearly a 40 perceeain acrosrofileg, and tweyear
institutiors also most commonly hosB31sessions (31 percent on average), although
many of thesmstitutiors also host-8 sessions (24 pente
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Public/Private

While pblic institutiors host a wide number of orientation sessions across
populationprofiles they most often host3. orientation groups across all population
profiles(a mean of 31 percent). Thasditutiors also commonly hostédsessions

for all populations (20 percent) an8 %essions for both transfer students and
parents/guestsPrivate institutiors generally mirror the trends of their public
counterparts. blvever, thesenstitutiors are less likely to host more than 19
orientation sessions and very few of thasgtutiors host less than 1 orientation
sesn for firsttime freshmen.

Enrollment

About half of allinstitutiors with fewer studen{tessthan 10,999) predominantly
host either 3 orientation sessions oi64orientation sessianLargerinstitutiors
(11,000 to 18,999)respective of population profilenost commonly host-3
sessions (30 percent meamlA@essions (32 percent mean),6d9 #ssions (19
percent mean). Even larger institutigeiserally repedidse same trends, although
institutiors with more than 25,000 students much more commonly host more than
19 sessions than do their less populous counterparts.

© 2008The Hanover Research Council 14
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Figure 3. Number of Orientation Sessions Hoste(
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Section 4:Orientation Session Chronology

Table 4.Orientation Session Chronology

2 1 2 3
}ngreek Weeks| Month | Months| Months 4;:2 ?cr;rtgs
Classed D€fore| Before| Before | Before| .~
1 Classey Classey Classeg Classes
FirstTime | 2500 | 1506 | 330 | 39% | 17% 7%
Fresimen
Transfer 65% | 19% | 30% | 27% | 11% 6%
Students
International | o000 | 9506 | 169 | 13% | 6% 4%
Students
Honors/Scholal - 4500 | 1005 | 1806 | 25% | 12% 6%
Students
Non-Traditional 0 0 0 0 0 0
Aged Students 52% 15% 24% 26% 10% 6%
Academically
UnderPrepareq 44% 16% 27% 27% 11% 6%
Students
Student 42% | 13% | 21% | 27% | 11% 6%
Athletes
Commuter 53% 13% 25% 28% 11% 6%
Parents/Guesty 46% 7% 23% 32% 14% 6%

The next survey item inquired when institution offer their orientation sessions, and
the results are individualized for each population pr@ientation sessions are
often held one week before classes (averaging 53 percent across pohaegon

This schedule is administered by 72 percemstfutiors for their fisttime
freshmen and 6percent ofinstitutiors for both transfer studienand international
students. A low percentagerdtitutiors hold orientationsither 2 weeks, 3 months,

or 4 months before classes, but a comparatively high percemageunbdrs (27
percent) hold orientation 2 months before classes. -finetgnd 32 percent of
institutiors, respectivgl administer firdime freshme and parent/guest
orientations two months before classes.

Two-Year/Four-Year
Significant numbers oivo-year/fouryear mstitutions offera variety of orientation
sessions, mosiften 1 week, 2 weeks, one month, and two months before classes

begin, regardless of population profile. Very fewhede institutiors hold
orientationsghree or four months before classes begin.
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Among institutiors identifying themselves as tyemr about 59 percent of
respondents report holding orientation one week before classealthegigh over
75 percent of fodyear institutions do so. All fegear institutiogreport holding an
orientation onaveek before classes start, while only abed® p@rcent of -Rear
institutiors do so. Low percentages of both instibn types (¥ear/4year) offer
orientatios either three or four months before classes start.

Public/Private

Despite favoring orientation sessions one week bsthi@ol begns, public
institutiors offer orientation sessions ranging from one week before classes to four
months before classes imterial percentages. Aftare week before classes start,
publicinstitutiors will most often offer orientation sessions 2 weeksnthrand 2
months before classes start, regardless of population grafileinstitutiors, on
the other handyreatly favor holding orientation sessiomgeek before classes. In
general, over half (and sometimes approachinggtragers) of thesastitutions
favor such an approach regardless of population praglg. low percentages of
private institutions holdorientation three or four months beforelasses begin
although significant percentagdspablic institutions (about 25 pergetiold
orientation® montts before classes start

Enrollment

The trends described above remain largely constamianalyzed by enroliment.size
One interesting trend is thastitutiors of smaller enrollments tend to primarily
offer orientation classes eonwveek before class regardless of papulptofiles
(reflected in as high as 80 percent of ihesautiorsin some cases). As institutions
increase in size, offeringsather categories increase in representation, with more
institutions offeringorientatios 2 months and 3nonths before classes Ipegi
However, even among these higher enrollmstitutiors, few institutions offer an
orientation session four months before the start of classes.

Quarter/Semester
Institutiors on the quarter stgsn most commonly offer orientation 1 week before
classes; however, thasstitutiors offer orientations at longer durations before

classes start in higher percentages tharstttatiors on the semester system. Once
again, orientatn four months beferclasses isixcommon.

© 2008The Hanover Research Council 17
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Figure 4. Orientation Session Chronolog)
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Section 5:0rientation Fees

Table 5. Orientation Fees per Population

{‘he:ns $10 | $26 | $36 | $51 —
$25 $35 $50 $75
$10
FirstTime 0 0 0 0 0 0
Freshmen 0% 3% 3% 22% 8% 64%
Transfer 0 0 0 0 0 0
Students 3% 10% 10% 14% 17% 45%
International 0 0 0 0 0 0
. 7% 4% 11% 11% 7% 61%
Honors/Schola g0 | 500 | 306 | 219 | 10% | 62%
Students
Non-Traditional . . . . .
Aged Students 8% 4% 4% 17% 17% 50%
Academically
UnderPrepareq 4% 4% 4% 19% 7% 63%
Students
Student 0% | 3% | 3% | 20% | 7% 67%
Athletes
Commuter 15% 26% 4% 19% 19% 19%
Parents/Guesty 0% 4% 4% 15% 12% 65%

Institutions were next asked to specify the fees charged orientation participants. A
high percentage aistitutors ( 70 percent) | isted this
Of those answering the question otheninstifutiors most often charge over $75

for orientation (17 percent mean), including the 22 peferstitutiors charging

first-time freshmen and student athletes an orientation fee. An average of 2 percent
of institutiors charge $25 or less in orientation feksshould be noted that
inditutions least often charge pas#guests an orientation fee. The figure
concluding this section depicts results of this survey as they appear discounting those
6Not Applicabled respondent s.

Two-Year/Four-Year

The great majority ahstitutiors clasifying themselves aso-year/fouryear and
two-year institutionsidentified this item as not applicable, rendering inferences
irrelevant. While over half of feygar institutions categorized this item as not
applicable as well, those that did respowdt frequently cited charging an
orientation fee greater than $75 regardless of population profile. Other stratifications

19
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of fees charged were selected in small amounts.-ofleirpercenand twentysix
percent of all fouyear institutions, respectwetharge firdime freshman and
commuter studentsfee for orientatiogreater than $75.

Public/Private

Of those public institutions tavhich this question was applicable, a fee for
orientation over $75 was the amount most often chdtgelicinstitutiors rarely
charge an om¢ation fee under $10. Over 70 peradrmrivateinstitutiors found
this question inapplicable, though thasétutiors which do charge an orientation
fee most often charge an amount greater than $75.

Enrollment

Siquificant percentages ofstitutiors enrolling up t010,999studentsfound this
guestion tde inapplicable Of thoseinstitutiors with enrollments between 11,000
and 18,999 students, orientation fees between $36 st $REer $7%ere most
commonly camged This item was more commonly applicabl@agbtutiors inthe
highest enroliment cohortsThese cohorteost oftenchargeenrollment fees over
$51.

© 2008The Hanover Research Council 2C
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Figure 5. Orientation Fee Charge Per Populati
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Section 6:Time Allotted for Topics During First-Time Freshman
Orientation

Table 6. Time Allotted for Each Topic During First Time Freshman

Orientation
thléensgo 30 45 1 15 2 tmez
; Minutes| Minutes| Hour | Hours| Hours
Minutes Hours
Advising 13% 13% 8% 24% | 10% | 11% | 21%
Academic 10% | 14% | 13% | 23%| 14% | 10% | 19%
Orientation

Course Registratiol 11% 15% 9% 31%| 6% 9% | 19%
Academic Support a0 | o500 | 169 | 20% | 9% | 6% | 8%

Services
Student Life 15% 12% 13% | 12% | 10% | 12% | 25%
Career Developmer 15% 12% 13% | 12% | 10% | 12% | 25%
Public
Safety/Campus 32% 38% 7% 20% | 1% 1% 1%
Police
Residential 15% | 12% | 16% | 25% | 5% | 11% | 15%
Life/Housing
Counssglﬂgé'gea'th 32% | 30% | 12% | 22%| 1% | 3% | 1%
Com”l‘gstlejgst“dem 34% | 25% | 9% | 20%| 4% | 4% | 4%
Student
Organizations/Gree| 43% 18% 5% 22% | 1% 7% 3%
Life

Financial Aid 23% 27% 17% | 28% | 4% 1% 1%
Tuition & Fees 38% 24% 12% | 22% | 2% 0% 1%
Study Abroad 57% 21% 1% 15% | 4% 0% 1%
Diversity Issues 32% 20% 3% 28% | 3% 5% 9%
Suicide Preventionn 61% 19% 4% 11% | 1% 0% 3%
Drug & Alcohol | 5000 | 9304 | 606 | 26% | 7% | 4% | 4%
Education
Social Activities 14% 14% 9% 11% | 5% 5% | 43%

The next survey item asks how much time institutions allocate durtgefirst
freshmen orientation to a variety of topics typically covered during the orientation
process. Overall, respondeate most likely talevde onehour to advising,
academic orientation, and course registration durifAgnfestreshmen orientation.

The respondents most commonly devote 30 minutes to discussing acageric sup
servicesand more than 2 hours to student life and career developnséitutions
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in general do not spend large amounts of time on safety topics, with 70 percent of
institutiors devoting no more than 30 minutes to the todistitutiors generally
also devote no more than 30 minutes duringtifiret freshmen orientatioio
student organizations, commuter student issues, or counseling topics, loeh28 pe
of theseanstitutiors devote hour to financial aid. Nearly iastitutiors devote no
more thanl hour to tuition & fees during firstne freshmen orientation, lnding

the 38 percent ofinstitutiors spending less than 30 minutes on the topics.
Overwhelming majorities ofstitutiors spend 3@ninutes or less on study abroad
andsuicide prevention, althoumistitutiors commonly (26gucent) spend up to an
hour ondrug & alcohoMdiscussion Forty-threepercent ofinstitutiors spend more
than 2 hours on social activities.

Two-Year/Four-Year

For the small number ofstitutiors identifying themselves agear/4year, virtually

no institutiondevotes over two hours to any one activity, preferring to divide time
for all of the activities in increments of an hour or lessnsllutiors of this
classification devote hour of firsttime freshmen orientation to commuter student
iIssues and leggan 30 minutes to advising.

While a small percentage efearinstitutiors devote more than 2 hourstépics

such as advising, academic orientation, course registmadicecademic support
servicespn average about 60 perceninstitutiors devotdess than 30 minutes to

any one topic. At least 25 percent of thesgtutiors devote 30 minutes to
academic orientation, course registration, and tuition & fiessinstitutiors rarely

devote over 1.5 hours to any one discipline. -ygawmstitutions, on the other

hand, are much more likely to devote over two hours of time (a mean across
categories of 12 percent)aoy one activitguring firsttime freshmen orientation.
Thirty percent and 50 percentimdtitutiors, respectively, devote owso thours of
first-time freshman orientation to advising and social activities. At an overall average
of 26 percent, thesastitutiors are most likely to devote less than 30 minutes to any
one activity, especially to study abroad, and are next moti tiksigte an hour to

these activities (22 percent average).

Public/Private

Publicinstitutiors are most likely to devd@@ minutes or less to each activity during
first-year freshmen orientation. Pubistitutiors are very unlikely to devote more
than 2 hours to any activity other thadlvising, course registration, or social
activities.

Privateinstitutiors, on the other hand, devote more than 2 hours to activities in 13

percent of cases The largest number of theasstitutiors, however, devote an
average ofess than 30 minute to any one activity (an average of 26 percent of
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institutiors). Over 25 percent of thasstitutiors also devote one hour to course
registration, public/campus safetgsidential life/housing, studeniganizations,
financial aid, diversity issues, and drug & alcohol education.

Enrollment

Across all enrollment cohorts, miostitutiors devote less than hour to anyvégti

listed. Outside of thogestitutiors with the highest enrollment, instibuigare most

likely to devote one hour to academic advising. [Engeenstitutiors devote more

time during firsttime freshmen orientation to academic advising (sometimes over 3
hours) but less time to the other activities listed than do their smalterparts.

Quarter/Semester

Thoseinstitutiors on the quarter system are most likely (an ae¢@h@ercentio
devote less than 30 minutes to any of the actofiteged Thirty-eight percent of
theseinstitutiors, however, devote more thamours to academic advising and 33
percent to course registration. Thaityht percent of thesastitutiors devote one
hour to academic orientation.
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Figure 6a. Time Spent During FirstTime Freshmen Orientation
Part 1 of 3

m Less than 30 minutes 30 minutess 45 minutesa 1 hourm 1.5 hoursas 2 hours= More than 2 hours
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