Marketing Concepts
BUMK 2100 
Goals:
1. Students will be understand how the 4 P’s of marketing are blended to develop unique products and services that meet the needs of targeted market segments
2. Students will be able to use PowerPoint, Excel, Word, etc. to facilitate the development and presentation of marketing strategies and plans

3. Students will be able to locate, critically evaluate, and use information gathered from the Internet to help solve marketing problems

Evaluation:

1. Quizzes








60%

2. Marketing Plan







20%

3. Homework








20%

Computer Competency:

Students are expected to have basic computer skills and have experience using email and Internet Explorer. Students will be required to use Microsoft Excel to complete some problem sets. Students may also use Microsoft Word and/or PowerPoint.


Assessment:

1. Quizzes will consist of multiple-choice, true-false, and/or short answer questions. Material on the quizzes will come from the text, online reading assignments, and/or problem sets. 
2. Students must complete and turn-in all homework assignments by the date due for credit. 

3. Students must be attend class regularly and actively participate in class discussions and projects to earn participation credit
4. Students must complete and submit homework by the due date to receive full credit. Students will receive either a 100% for satisfactory work or a 0% for unsatisfactory work for their homework. Students that receive a 0 will be given an opportunity to correct the deficiencies and resubmit their answers within 7 days for 50% credit. Students that do not participate or do not correct deficiencies will receive a 0% for that assignment. Students must satisfactorily answer all homework questions to receive 100% credit for the assignment
Policies:


1. Students may schedule a make-up quiz if:
a. he or she notifies the instructor before the time of the scheduled quiz and

b. the instructor agrees that the reason for missing the quiz is justified

2. In case of an emergency and the student cannot contact the instructor prior to the time of the quiz, the instructor reserves the right to refuse to schedule a make-up quiz

3. The typical grading scale for the class is:
A

90-100%

B

80-89%

C

70-79%

D

60-69%

However, the instructor reserves the right to adjust the category minimum requirements if he deems it necessary.
Introduction

Online Navigation
1. Students should be able to log in to Blackboard at the Shawnee State website
2. Students should enter the Blackboard site and go to the BUMK 2100 website

3. The following areas will be available at the Blackboard BUMK 2100 website:

a. Announcements – this is the area in which assignments, messages, or other information will be transmitted. Students should read this area for messages or updates when entering the course website.
b. Course Documents – this is the area where PowerPoint and Word documents will be posted. Course Documents updates will be listed in the Announcements area.
c. External Links – this is the area that the instructor will put links to additional materials Link updates will be listed in the Announcement area.

d. Discussions Board – this is the area where students can submit answers to questions posted by the instructor and reply to the responses made by other students. 
e. Assignments – this is the area where students may submit homework assignments. (The instructor will remind students of impending deadlines for assignments in the Announcements area). 
ADA Statement

Section 504 of the Rehabilitation Act of 1973 and the Americans with Disabilities Act of 1990 require Shawnee State University to provide reasonable academic adjustments or accommodations for students with documented disabilities which would not compromise the integrity of the academic program.  Examples of documented disabilities include physical, psychiatric, and/or learning impairments that substantially limit one or more major life activities of the student.  Students seeking academic adjustments or accommodations must self-identify with the Coordinator of Disability Services, Student Success Center, Massie Hall, 740-351-3276.   After meeting with the Coordinator, students are encouraged to meet with their instructors to discuss their needs, and if applicable, any lab safety concerns related to their disabilities.
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